
Document Summary 

AOT SD Master Plan 2016-2019 

AOT Sustainability Development Master Plan 2016-2019 (SD Master Plan) was established as a 
direction for company’s sustainability strategies, which are divided into 3 main strategies including 
Sustainability Management, Stakeholder Engagement, and Sustainability Initiatives.  

The Stakeholder Engagement strategy’s sub-topic includes Engagement Process Development, Employee 
Participation, External Communication, and Sustainability Networking. 

Ultimate goal of the Stakeholder Engagement Strategy is to be an accepted airport operator by the local 
stakeholders, who are a part of AOT sustainable development. The objectives are to have in place 
stakeholder engagement for all groups, to acquire acceptance from all stakeholders according to AOT’s 
sustainability development practices, and to elevate impacts of sustainability initiatives towards internal 
party, surrounding communities, and society-wide. (Page 37) 

The overall processes of AOT’s Stakeholder engagement are described in Stakeholder Engagement‘s sub-
strategy namely Engagement Process development. The engagement processes are framed as Plan, 
Prepare, Implement; and Act, Review, Improve.  

Plan relates to identifying all stakeholders (e.g. group, issues, expectations, relationships, influence level, 
willingness, culture, obstacles, and possible relationship with other groups of stakeholder) as an input for 
stakeholder prioritization and selection of engagement methods (ex. Initiate collaboration project with 
specific group of stakeholder at high level engagement) Consequently, engagement plan will be drafted 
up which, for examples, includes appropriate engagement approach and frequency, contact person, 
rules, engagement risks, and reporting of engagement result. At last, planning also includes determining 
engagement KPI and impacts which related stakeholders are allowed to provide information on such 
KPI(s). (Page 38-40) 

External communication guidelines are described in sub-strategy of Stakeholder engagement. A goal of 
this sub-strategy is to initiate efficient sustainability communication towards external stakeholders as to 
acknowledge, understand, and develop positive attitude towards AOT. The guideline comprises 
determination of communication objective (ex. increase knowledge or engagement level), content, 
approach, and communication channels based on accuracy, transparency, and credibility with 
monitoring measures.  (Page 40) 
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ÂØ·¸ÈÒÊµÃì·Õ! 2 –  ¡ÒÃàª×!ÍÁâÂ§¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ (Stakeholder Engagement) 
 

à»éÒËÁÒÂ¢Í§ÂØ·¸ÈÒÊµÃì  
 Ê¹ÒÁºÔ¹·Õ ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂãËé¡ÒÃÂÍÁÃÑºáÅÐÁÕÊèÇ¹ÃèÇÁã¹¡ÒÃ¾Ñ²¹Ò 

 

ÇÑµ¶Ø»ÃÐÊ§¤ì¢Í§ÂØ·¸ÈÒÊµÃì  
 1.  à¾× ÍãËéÁÕ¡ÒÃºÃÔËÒÃ¨Ñ́ ¡ÒÃã¹¡ÒÃÊÃé Ò§¡ÒÃÁÕÊèÇ¹ÃèÇÁ¢Í§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ·Ø¡¡ÅØèÁ 

 2.  à¾× ÍÊÃé Ò§¡ÒÃÂÍÁÃÑºã¹¡ÒÃ» Ô̄ºÑµÔà¾× Í¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹¢Í§ ·Í·. 
 3.  à¾× ÍÂ¡ÃÐ´Ñº¼Å¡ÃÐ·º (Impacts) ¢Í§¡ÒÃ» Ô̄ºÑµÔà¾× Í¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹ ·Õ ÁÕµèÍÀÒÂã¹Í§¤ì¡Ã 
ªØÁª¹ÃÍº¢éÒ§ áÅÐÊÑ§¤Áã¹Ç§¡ÇéÒ§ 

 

 ÀÒÂãµéÂØ·¸ÈÒÊµÃì¡ÒÃàª× ÍÁâÂ§¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ ¡íÒË¹´ãËéÁÕ¡ÅÂØ· ì̧ÂèÍÂ´Ñ§µèÍä»¹Õ &  

 

¡ÅÂØ· ì̧·Õ! 2.1  ¡ÃÐºÇ¹¡ÒÃàª×!ÍÁâÂ§¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ (Engagement Process) 
 

 
source: accountability.org 

 

 ËÅÑ¡¡ÒÃ 

 ¡ÒÃàª× ÍÁâÂ§¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ ÁÕ¤ÇÒÁÊíÒ¤Ñ­µèÍ¡ÒÃ¡íÒË¹´ÂØ·¸ÈÒÊµÃì ¡ÅÂØ· ì̧  áÅÐ¡ÒÃãËé
ä é́ ÁÒ«Ö §»ÃÐà´ç¹¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹¢Í§Í§ ¤ì¡ÃÍÂèÒ§á·é ¨ÃÔ §  ¡ÃÐºÇ¹¡ÒÃ í́Òà¹Ô¹¡ÒÃàª× ÍÁâÂ§ 

·Õ ÁÕ»ÃÐÊÔ· Ô̧ÀÒ¾¨Ö§Êè§¼Åâ´ÂµÃ§µèÍ¤Ø³ÀÒ¾¢Í§¢éÍÁÙÅ·Õ ä é́ ÃÑº áÅÐ¡ÒÃ í́Òà¹Ô¹§Ò¹ é́Ò¹¤ÇÒÁÃÑº¼Ô´ªÍº  

µèÍÊÑ§¤Áà¾× Í¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹·Õ àËÁÒÐÊÁ¡Ñº ·Í·. 
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á¼¹áÁèº· é́Ò¹¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹ »Õ  "##$ - "#%" 

 

 ÇÑµ¶Ø»ÃÐÊ§¤ì 
 à¾× ÍãËéÁÕ¡ÒÃ í́Òà¹Ô¹¡ÒÃàª× ÍÁâÂ§¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂÍÂèÒ§ÁÕ»ÃÐÊÔ· Ô̧ÀÒ¾áÅÐºÃÃÅØÇÑµ¶Ø»ÃÐÊ§¤ì
ã¹¡ÒÃàª× ÍÁâÂ§ 

  

 á¹Ç·Ò§¡ÒÃ´íÒà¹Ô¹§Ò¹ 

 1.  ÇÒ§á¼¹ (Plan) 
1.1 ¨Ñ´·í Ò  Profile ¢Í§¼Ùé ÁÕ ÊèÇ¹ä é́ ÊèÇ¹àÊÕ Â  «Ö §ËÁÒÂ¶Ö§¡ÅØèÁ¼Ùé ÁÕ ÊèÇ¹ä é́ ÊèÇ¹ àÊÕ Â 

áÅÐ/ËÃ×Í ¼Ùéá·¹¢Í§¡ÅØèÁ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ¹Ñ &¹ ·Õ ÃÇÁ¶Ö§¢éÍÁÙÅà¡Õ ÂÇ¡Ñº 

 - »ÃÐàÀ·¢Í§¡ÅØèÁ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ (ÅÙ¡¤éÒ ¼ÙéºÃÔâÀ¤ ¤Ùè¤éÒ Ë¹èÇÂ§Ò¹¢Í§ÃÑ°) 
 - »ÃÐà´ç¹ (Issues) ·Õ à¡Õ ÂÇ¢éÍ§¡Ñºà»éÒËÁÒÂáÅÐ¢Íºà¢µ¢Í§¡ÒÃàª× ÍÁâÂ§ 

 - ¤ÇÒÁ¤Ò´ËÇÑ§ã¹¡ÒÃàª× ÍÁâÂ§ 

 - ÃÐ´Ñº¤ÇÒÁÊÑÁ¾Ñ¹ ì̧ã¹»Ñ¨¨ØºÑ¹¢Í§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ¡ÑºÍ§¤ì¡Ã 

 - ÃÐ´Ñº¡ÒÃ¾Ö §¾ÒÃÐËÇèÒ§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ¡ÑºÍ§¤ì¡Ã 

 - ÃÐ´Ñº¢Í§ÍÔ· Ô̧¾ÅÃÐËÇèÒ§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ¡ÑºÍ§¤ì¡Ã 

 - ÃÐ´Ñº¤ÇÒÁàµçÁã¨·Õ ¨Ðàª× ÍÁâÂ§¡ÑºÍ§¤ì¡Ã 

 - ºÃÔº··Ò§ÇÑ²¹¸ÃÃÁ¢Í§¡ÅØèÁ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ 

 - ÍØ»ÊÃÃ¤ÊíÒ¤Ñ­ã¹¡ÒÃàª× ÍÁâÂ§ (¶é ÒÁÕ) àªè¹ ÍØ»ÊÃÃ¤à¡Õ ÂÇ¡ÑºÀÒÉÒ ÍØ»ÊÃÃ¤
à¡Õ ÂÇ¡Ñº¡ÒÃãªéà·¤â¹âÅÂÕÊÒÃÊ¹à·È à»ç¹µé¹ 

 - ¤ÇÒÁÊÑÁ¾Ñ¹ ì̧¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ¡ÅØèÁÍ× ¹ 

 

1.2 ¡íÒË¹´ÃÐ´ÑºáÅÐÇÔ Õ̧¡ÒÃàª× ÍÁâÂ§à¾× ÍãËéºÃÃÅØà»éÒËÁÒÂ¡ÒÃàª× ÍÁâÂ§·Õ ¡íÒË¹´äÇé  àªè¹ 

ÃÐ Ñ́º¡ÒÃàª×!ÍÁâÂ§ µÑÇÍÂèÒ§ÇÔ Õ̧¡ÒÃ 

µí Ò ãËé¡ÒÃÊ¹ÑºÊ¹Ø¹µÒÁ·Õ Ãé Í§¢Í 

à½éÒµỐ µÒÁ¨Ò¡Ê× ÍµèÒ§æ  
ãËé¢éÍÁÙÅÍÂèÒ§ÊÁí ÒàÊÁÍ¼èÒ¹·Ò§àÇç»ä«µì 
¨´ËÁÒÂ 

»Ò¹¡ÅÒ§ ÊÑÁÀÒÉ³ì 
ÊÒ¹àÊÇ¹Ò 

»ÃÐªØÁ¡ÅØèÁà©¾ÒÐ 
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á¼¹áÁèº· é́Ò¹¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹ »Õ  "##$ - "#%" 

 

ÃÐ Ñ́º¡ÒÃàª×!ÍÁâÂ§ µÑÇÍÂèÒ§ÇÔ Õ̧¡ÒÃ 

ÊÙ§ ÊÃé Ò§¡ÒÃÁÕÊèÇ¹ÃèÇÁ 

ÁÍºÍíÒ¹Ò¨áÅÐË¹éÒ·Õ  
â¤Ã§¡ÒÃÃèÇÁà©¾ÒÐ¡ÅØèÁ 

 

1.3 ¡íÒË¹´áÅÐÊ× ÍÊÒÃ¢Íºà¢µ¡ÒÃà»Ô´à¼Â¢éÍÁÙÅ¡Ñº¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ ·Ñ &§ã¹ÊèÇ¹¢Í§
¢é ÍÁÙÅ¨Ò¡·Ò§Í§¤ì¡ÃáÅÐ¢é ÍÁÙÅ¨Ò¡·Ò§¼Ùé ÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ àªè¹ ¡ÒÃà»Ô ´à¼Âª× Í¼Ùé ãËé ¢é ÍÁÙÅ 

ÃÐ´Ñº¡ÒÃà»Ô´à¼Â¢éÍÁÙÅ·Õ ÁÕ¤ÇÒÁÍèÍ¹äËÇ (Sensitive) ã¹àªÔ§ Ø̧Ã¡Ô¨ à»ç¹µé¹ 

1.4 ÃèÒ§á¼¹¡ÒÃàª× ÍÁâÂ§ ·Õ ÃÇÁ¶Ö§ 

 - ÇÔ Õ̧¡ÒÃ ¢Ñ &¹µÍ¹ áÅÐÃÐÂÐàÇÅÒ í́Òà¹Ô¹¡ÒÃ 

 - ÃÒÂÅÐàÍÕÂ´¢Í§ºØ¤¤Å·Õ µÔ´µèÍ 

 - à·¤â¹âÅÂÕ·Õ ¨Ðãªé  
 - ¡® ÃÐàºÕÂº ¾× &¹°Ò¹ 

 - ¤ÇÒÁàÊÕ Â§ã¹¡ÒÃàª× ÍÁâÂ§ 

 - ·ÃÑ¾ÂÒ¡Ã·Õ í̈Òà»ç¹ ÃÇÁ¶Ö§§º»ÃÐÁÒ³·Õ µéÍ§ãªé  
 - ¡ÃÐºÇ¹¡ÒÃµỐ µÒÁáÅÐ»ÃÐàÁÔ¹¼Å¡ÒÃàª× ÍÁâÂ§ 

 - ¡ÒÃÃÒÂ§Ò¹¼Å¡ÒÃàª× ÍÁâÂ§ 

1.5 ¡íÒË¹´µÑÇªÕ &ÇÑ´à¡Õ ÂÇ¡Ñº¤Ø³ÀÒ¾¢Í§¡ÒÃàª× ÍÁâÂ§  áÅÐ¼Å·Õ à¡Ô´¢Ö &¹ (Impact)  
¨Ò¡¡ÒÃàª× ÍÁâÂ§ â´Âà»Ô´âÍ¡ÒÊãËé¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ ÊÒÁÒÃ¶ãËé¢éÍÁÙÅà¡Õ ÂÇ¡ÑºµÑÇªÕ &ÇÑ́ é́ÇÂ 

 

 2. ¡ÒÃàµÃÕÂÁ¡ÒÃ (Prepare) 
  2.1 ¨Ñ́ àµÃÕÂÁ·ÃÑ¾ÂÒ¡Ã·Õ í̈Òà»ç¹µèÍ¡ÒÃàª× ÍÁâÂ§ (ºØ¤ÅÒ¡Ã à·¤â¹âÅÂÕ §º»ÃÐÁÒ³) 

 2.2 ÊÃé Ò§¤ÇÒÁÃÙé  ¤ÇÒÁÊÒÁÒÃ¶·Õ í̈Òà»ç¹µèÍ¡ÒÃàª× ÍÁâÂ§ àªè¹ ¤ÇÒÁÃÙé à¡Õ ÂÇ¡Ñº»ÃÐà´ç¹ 

·Õ µéÍ§¡ÒÃ¨Ðàª× ÍÁâÂ§ ÇÑ²¹¸ÃÃÁáÅÐÅÑ¡É³Ð¡ÒÃàÁ×Í§·éÍ§¶Ô ¹¢Í§ªØÁª¹ ÃÙ»áºº ÇÔ Õ̧¡ÒÃã¹¡ÒÃ
àª× ÍÁâÂ§ ·Ñ¡ÉÐ·Ò§ÀÒÉÒáÅÐ¡ÒÃÊ× ÍÊÒÃ ¤ÇÒÁÊÒÁÒÃ¶ã¹¡ÒÃ»ÃÐàÁÔ¹áÅÐá»Å¤ÇÒÁËÁÒÂ¢éÍÁÙÅ
·Õ ä é́ÃÑº 

2.3 ÃÐºØáÅÐàµÃÕÂÁ¡ÒÃà¡Õ ÂÇ¡Ñº¤ÇÒÁàÊÕ Â§ã¹¡ÒÃàª× ÍÁâÂ§ àªè¹ ¼Ùé ÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ 

äÁèàµçÁã¨·Õ ¨Ðä é́ ÃÑº¡ÒÃàª× ÍÁâÂ§ ¤ÇÒÁ¢Ñ́ áÂé§·Ò§¼Å»ÃÐâÂª¹ìÃÐËÇèÒ§¡ÅØèÁ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ 
Í§¤ì¡ÃäÁèÊÒÁÒÃ¶¤Çº¤ØÁ¡ÒÃàª× ÍÁâÂ§ãËéÍÂÙèã¹»ÃÐà´ç¹ ¡ÒÃäÁèÊÒÁÒÃ¶µ¡Å§·Ò§ÍÍ¡ÃèÇÁ¡Ñ¹ 

à»ç¹µé¹ 
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á¼¹áÁèº· é́Ò¹¡ÒÃ¾Ñ²¹Ò·Õ ÂÑ §Â×¹ »Õ  "##$ - "#%" 

 

3.  ¡ÒÃ í́Òà¹Ô¹§Ò¹µÒÁá¼¹¡ÒÃàª× ÍÁâÂ§ (Implement) 
3.1 àªÔ­¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂà¢éÒÃèÇÁ¡Ô¨¡ÃÃÁ¡ÒÃàª× ÍÁâÂ§ÅèÇ§Ë¹éÒ é́ÇÂªèÍ§·Ò§¡ÒÃÊ× ÍÊÒÃ

·Õ àËÁÒÐÊÁ áÅÐãËé¢éÍÁÙÅÃÒÂÅÐàÍÕÂ´·Õ í̈Òà»ç¹ 

  3.2 ãËé¢éÍÁÙÅÅèÇ§Ë¹éÒá¡è¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂà¾× Í¡ÒÃàµÃÕÂÁµÑÇ·Õ Ṍ ·Õ ÃÇÁ¶Ö§ 

   - ÇÑµ¶Ø»ÃÐÊ§¤ìáÅÐ¢Íºà¢µ¢Í§¡ÒÃàª× ÍÁâÂ§ 

 - ÅÑ¡É³Ð¢Í§»ÃÐà´ç¹  ÊÒàËµØ¢Í§¡ÒÃËÂÔºÂ¡»ÃÐà´ç¹  ¤ÇÒÁàÊÕ Â§áÅÐâÍ¡ÒÊ 

·Õ à¡Õ ÂÇ¢éÍ§¡Ñº»ÃÐà´ç¹¹Ñ &¹ 

   -  ÇÔ Õ̧¡ÒÃºÃÔËÒÃ¨Ñ́ ¡ÒÃ¡Ñº»ÃÐà´ç¹´Ñ§¡ÅèÒÇã¹»Ñ¨¨ØºÑ¹¢Í§Í§¤ì¡Ã 

   - ÊÔ §·Õ Í§¤ì¡ÃÊÒÁÒÃ¶ í́Òà¹Ô¹¡ÒÃã¹Í¹Ò¤µà¡Õ ÂÇ¡Ñº»ÃÐà´ç¹ 

3.3 í́Òà¹Ô¹¡ÒÃàª× ÍÁâÂ§µÒÁÇÔ Õ̧¡ÒÃ·Õ ¡íÒË¹´ â´ÂàÃÔ Á¨Ò¡¡ÒÃ¡ÅèÒÇ¶Ö§¢éÍµ¡Å§àº× &Í§µé¹
ÃèÇÁ¡Ñ¹ 

  3.4 ¨Ñ́ ·íÒàÍ¡ÊÒÃà¡Õ ÂÇ¡Ñº¡Ô¨¡ÃÃÁ¡ÒÃàª× ÍÁâÂ§áÅÐ¼ÅÅÑ¾ ì̧·Õ à¡Ô´¢Ö &¹ 

 3.5 ¾Ñ²¹Ò¡ÒÃ í́Òà¹Ô¹¡ÒÃà¡Õ ÂÇ¡Ñº¼ÅÅÑ¾ ì̧·Õ à¡Ô´¢Ö &¹ ·Õ ÃÇÁ¶Ö§ ÇÔ Õ̧¡ÒÃµÍºÊ¹Í§µèÍ¼ÅÅÑ¾ ì̧
¹Ñ &¹ àËµØ¼Å·Õ àÅ×Í¡ÇÔ Õ̧¡ÒÃ¹Ñ &¹ áÅÐÃÐÂÐàÇÅÒ·Õ ¨Ð í́Òà¹Ô¹¡ÒÃ 

  3.6 Ê× ÍÊÒÃ¢éÍÁÙÅã¹ 3.4) áÅÐ 3.5) ä»ÂÑ§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ 

  

4. ¡ÒÃ·º·Ç¹áÅÐ»ÃÑº»ÃØ§ (Act, Review and Improve) 
4.1 ¨Ñ́ ãËéÁÕ¡ÒÃµÔ´µÒÁáÅÐ»ÃÐàÁÔ¹¡ÒÃ¡ÃÐºÇ¹¡ÒÃàª× ÍÁâÂ§ áÅÐ¼Å¢Í§¡ÒÃàª× ÍÁâÂ§ 

·Ñ &§ã¹ÃÐ´Ñº¢Í§¼Å¼ÅÔµ (¤ÇÒÁÊíÒàÃç¨¢Í§¡ÒÃ¨Ñ´¡Ô¨¡ÃÃÁ) áÅÐ¼ÅÅÑ¾ ì̧  (¤ÇÒÁÊíÒàÃç¨¢Í§¡ÒÃ
µÍºÊ¹Í§µèÍ»ÃÐà´ç¹) 

4.2 ¾Ñ²¹Òá¼¹» Ô̄ºÑµÔ  (Action Plan)  à¾× Í¡ÒÃ»ÃÑº»ÃØ § ¡ÃÐ ºÇ¹¡ÒÃ àª× ÍÁ âÂ§ 

·Ñ &§¡ÃÐºÇ¹¡ÒÃ·Õ à¡Õ ÂÇ¢éÍ§¡ÑºÍ§¤ì¡Ãâ´ÂÃÇÁ áÅÐ·Õ à¡Õ ÂÇ¢éÍ§¡ÑºÊèÇ¹§Ò¹µèÒ§æ 

4.3 Ê× ÍÊÒÃá¼¹» Ô̄ºÑµÔ à¾× Í¡ÒÃ»ÃÑº»ÃØ§¡ÃÐºÇ¹¡ÒÃä»ÂÑ§·Ø¡ÊèÇ¹§Ò¹ 

4.4 ÃÒÂ§Ò¹¤Ø³¤èÒ (Value) áÅÐ¼Å¡ÃÐ·º (Impact) ¢Í§¡ÒÃàª× ÍÁâÂ§¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ 
·Õ ÁÕµèÍ¡ÅÂØ· ì̧·Ò§ Ø̧Ã¡Ô¨¢Í§Í§¤ì¡Ãã¹Ê× ÍµèÒ§æ â´Âà©¾ÒÐã¹ÃÒÂ§Ò¹¤ÇÒÁÂÑ §Â×¹»ÃÐ í̈Ò»Õ  
à¾× ÍÊ× ÍÊÒÃãËé¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ·Ø¡¡ÅØèÁä é́ÃÑº·ÃÒº ·Õ ÃÇÁ¶Ö§ 

 - ¡ÅØèÁ¼ÙéÁÕÊèÇ¹ä é́ÊèÇ¹àÊÕÂ·Õ ä é́ÃÑº¡ÒÃàª× ÍÁâÂ§ 

 - ÇÔ Õ̧¡ÒÃàª× ÍÁâÂ§áÅÐ¤ÇÒÁ¶Õ ¢Í§¡ÒÃàª× ÍÁâÂ§ 

 - »ÃÐà´ç¹ËÅÑ¡¢Í§¡ÒÃàª× ÍÁâÂ§ áÅÐ»ÃÐà´ç¹áÇ´ÅéÍÁ·Õ ¶Ù¡Â¡¢Ö &¹ÁÒÃÐËÇèÒ§  

¡ÒÃàª× ÍÁâÂ§ 

 - ¡ÒÃµÍºÊ¹Í§¢Í§Í§¤ì¡ÃµèÍ¼Å¢Í§¡ÒÃàª× ÍÁâÂ§ 
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